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1 % %

Software

Hardware

World Wide Web
[ [}
— — — — e - - - — - _{ —_—— et - e - —— — -
Y 1
Querying Web
Interface Crawler
[ ‘ [

Search
Index

Hosting Hardware

Figure 1.1.  The architecture of a search engine.
Field Field Location Example

text: Body text:information
title: Title title:database
link: Hyperlink link:kluwer.nl
anchor: | Visual Part of a Hyperlink | anchor:mining

url: URL url: www.xyz.com

host: Computer Name host:xyz.com

domain: | Specific Domain domain:edu

image: Image Name image:map.gif

applet: Applet Name applet:tetris

object: Object Name object:game
Table 1.1.  Searchable Web page fields.
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Figure 13.3 Typical crawler-indexer architecture.
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Features Chart
Last updated Oct. 1, 2007.

1! B
# 5A D # 9 AS$
$ 3! 5A 5. D 9 A $
#
&' 5A D 9 A S
32 3! 5A 5. D 9 A S
#
# 3! 5A 3! D ! K AS$
5 # =
3! 5A 5. D 2 9 A S
# %3A

http://www.searchengineshowdown.com/features/
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Dogpile http://www.dogpile.com

Popular metasearch site owned by InfoSpace that sends a search to a customizable list of search
engines, directories and specialty search sites, then displays results from each search engine
individually.

Vivisimo http://vivisimo.com/
Enter a search term, and Vivismo will not only pull back matching responses from major search
engines but also automatically organize the pages into categories. Slick and easy to use.

Kartoo http://www.kartoo.com
If you like the idea of seeing your web results visually, this meta search site shows the results with
sites being interconnected by keywords.

Mamma http://www.mamma.com

Founded in 1996, Mamma.com is one of the oldest meta search engines on the web. Mamma
searches against a variety of major crawlers, directories and specialty search sites. The service also
provides a paid listings option for advertisers, Mamma Classifieds.

SurfWax http://www.surfwax.com

Searches against major engines or provides those who open free accounts the ability to chose from
a list of hundreds. Using the "SiteSnaps" feature, you can preview any page in the results and see
where your terms appear in the document. Allows results or documents to be saved for future use.
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Clusty
http://www.clusty.com

CurryGuide
http://web.curryguide.com/

Excite
http://www.excite.com

Fazzle
http://www.fazzle.com/

Gimenei
http://gimenei.com/

IceRocket
http://www.icerocket.com/

Info.com
http://www.info.com

InfoGrid
http://www.infoqgrid.com

Infonetware RealTerm Search
http://www.infonetware.com

Ixquick
http://www.ixquick.com/

iZito
http://www.izito.com

Jux2
http://www.jux2.com/

Meceoo
http://www.meceoo.com/

MetaCrawler
http://www.metacrawler.com

MetaEureka
http://www.metaeureka.com

ProFusion
http://www.profusion.com

Query Server
http://www.queryserver.com/web.htm

Turbol0
http://turbo10.com

Search.com
http://www.search.com

Ujiko
http://www.ujiko.com/

WebCrawler
http://www.webcrawler.com

ZapMeta
http://www.zapmeta.com
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Librarians'
Index

www.lii.org

Infomine
infomine.ucr.edu

Academic Info
www.academicin

About.com

fo.us
Recommend

Browsing

www.about.co

m

Google

Directory
directory.google

Yahoo!
dir.yahoo.com

.com

Over 16,000

Over 120,000

Rich selection of

Over 2 million

About 5 million

About 4 million.

Compiled by Great, reliable about 25,000 Generally web pages, Scarce
public librarians | annotations. pages, selected good selected by the descriptions and
in information Cooperatively as "college and annotations Open Directory annotations.
supply compiled by research level done by Project and Often useful,
business. university & Internet "Guides" with enhanced by especially for
Highest quality college-level, resources"” aimed | various levels Google popular and
sites only. academic at "at the of expertise. searching and commercial
Great, reliable librarians of the undergraduate ranking. topics.
annotations. UC campuses. level or above." Often useful to
Brief find "better"
annotations. results,
especially on
broad or widely
covered topics.
Yes. Use " " Yes. Use " " No. " " make Yes. Use " " Yes. Use " " Yes. Use " "
|term term| searches fail.

requires exact
match




Academic Info

Google

lelrarlans Infomine www.academicinf About.com Director Yahoo!
Index infomine.ucr.edu 9.Us R directory.goodgl| dir.yvahoo.com
www.lii.org — Recommend com : * *
Browsing €.com
AND implied AND implied OR implied No. OR, Yes, as in
between words. between words. between words. capitalized, as Yahoo! Search
Also accepts OR | Also accepts OR, Accepts AND, OR, in Google's web search
and NOT, and NOT, and ( ). NOT and ( ) web search engine.
(). Recommend AND engine.
between words in
most searches.
Use *, Also Use *, Also stems. No. Use *, No. No.
stems. Can turn stemming Not
Can turn off. Use " " or | | accepted
stemming off on | to search exact consistently.
Advanced terms.
Search page.
Advanced Select boxes under | No. No. Same as in As in Yahoo!
Search allows search box to limit. Google's web Search web
Boolean search engine. | search engine.

searching within
subject, titles,
description,
parts of URLs,
and more.
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1. What can the URL tell you?

Questions to ask:

What are the implications?

gate

4 15 6 Personal pages are not necessarily "bad," but you need to invest
A 6A9 7 the author very carefully.
9 #,, For personal pages, there is no publisher or domain owner
# 8 vouching for the information in the page.
#0 "
8 $ 8D
$
9 ! ! Look for a appropriateness, fit. What kind of information source do
# $ you think is most reliable for your topic?
8 L
1% , 5,
% )
& 3
8
4 ! 6 You can rely more on information that is published by the source
3 L *  Look for New York Times news fromww.nytimes.com
$ . Look for health information from any of the agencies of the
— National Institute of Health on sites witth 8*
$’ *
6A9 #
4% L
! L
L

94,



2. Scan the perimeter of the page

9 6
9 * 6
9
&
2
3
3
8
&
8
3 $
6A9 # $,!
L!
4 1 164 4
g " " " $
$3 L
&< 4 ; 6
8
9 5 | 6 3
! , 2
+ + ’
L
8 L8 2
$ L
8 $
L
8 $
#
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3. Look for indicators of quality information
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4. What do others say?
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5. Does it all add up?

* 69
9 * * 6
8 $ $ L
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L
L
1L
6 16 8
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L
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4 ! 4 11 +
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B Herramientas web para creacion de actividades
sducativac
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“}Blop de Padro Cucsta Morales  Mozilla Firefox
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permiten crear actividades muy diversas:

distintos tipos de
actividades como
cucigramas, sapas de
lefras, paneles sraficos,
.o Lada actividad <e
eonfigurs enhase a
formularios y uns ver

terminzds L2 herramienta

permite generar una
pagira e [HTML] que
contizne 1z acthvidad
|utllza applet Java)
* LI constade un editor de actividades (EDILim), un

Utilza tecnologla Flash,

Rublicatn por Pedro Cussta Moralss gn
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5 (urso sobre Web Docente

Esla tarde comenzamas en sl
centro de Forrmacidn y Recursos

visualizadar [LIM) v un zrchivo an formato sl (Vbea) que
deflng las propledades del Hbroy laz paginas que o componan
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alprocesa da construccidn de
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Dave Winer
Foto: Wikipedia.org
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Podcasting en Wikipeds

El término podcast surge como el Portmanteau de
las palabras iPod y broadcast. Fue sugerido por
primera vez entre otros términos, por el inglés Ben
Hammersley en el periddico britdnico The Guardian
el 12 de febrero de 2004 para describir la posibilidad
de escuchar audio en reproductores portatiles. Asi, el
término pod sugiere portable device, es decir,
reproductor portatil y broadcast, emision de radio o
television.

Otra acepcion de "Podcast" : Portable On Demand
Broadcast, es decir, emision portétil a solicitud viene
a ser un retroacrénimo

Inicialmente referido a las emisiones desde
audioblogs, actualmente ya es aceptado para
referirse a emisiones multimedia, de video y/o audio.
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Grabacion del Sonido

*http://podproducer.net
http://odeo.com

Generacion del RSS
http://easypodcast.com
http://blip.tv/
http://www.podomatic.com/
http://www.feedburner.com/

Alojamiento con un gestor de Contenidos
* http://www.loudblog.de
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Directorio de T
< podcasts en ki
espanol .
http://www.podcastellano.com/directorios-podcasts
oS>
1
http://elpodio.com
0]

Medios de comunicacion

> Podcasting 4
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Paginas estaticas (HTML). Edicion a mano
Dificil actualizacion. Contenido y disefio unidos

Paginas dinamicas (CGl). Gestores complicados
Poca flexibilidad

Paginas dinamicas (PHP, ASP, Java). Gran flexibilidad
Crecimiento de las comunidades de usuarios
Separacion total entre presentacion y contenido
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CMS (portales) Blogs LMS (E-learning)

44,



Foros Wikis Galerias

Comercio electronico, gestion comercial,
grupos de trabajo, calendarios...

WWW.opensourcecms.com
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ALTA

Facilidad de uso

BAJA

BAJA . : ALTA
Capacidad tecnologica 3.
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